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Kantar conducted n=1,513 online 
interviews from 18th June – 15th July 
2019 

Data collection was nationally 
representative to ensure that results 
could be used to measure New 
Zealanders attitudes and behaviours

An additional sample boost was 
included to provide greater granularity 
around rural New Zealanders whilst 
those aged 65+ were also included in 
this wave 

Data was post-weighted to ensure results are nationally 
representative – however two weights were set up to ensure 
results could be compared to the 2017 wave (i.e. excluding 65+ 
respondents) as well as identify any insights amongst the expanded 
Baby Boomer age group

Significant differences throughout the report are summarised 
using the following icons

Where questions are consistent we have also included the latest 
results for the Australian Financial Health Barometer – with 
these results indicated with the following Australian flag icon with 
results in italics 

Kantar conducted the brand health track in mid 2019 to provide Rabobank with nationally 
representative collateral for PR purposes   

Overview of methodology Overview of analysis and weighting

Male UrbanFemale Rural

Gen Z
Baby 

Boomers & 
Beyond

Gen Y Gen X



What’s keeping Kiwis up at night?  
1



New Zealanders remain most 
concerned about the 

increasing cost of living

Climate change and Energy 
Prices are becoming 

increasingly concerning to New 
Zealanders in 2019…. 

…however Climate Change is 
less of an issue for Baby 

Boomers & Beyond who are 
more focussed on other issues 

(e.g. Trump, online security) 
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Rank 1 2 3 4 6 7 10 9 NA 17 5 15 8 14 12 11 NA 13 16 NA

72% 58% 56% 54% 54% 55% 51% 51% NA 43% 52% 57% NA 48% 47% 53% NA 50% 36% NA

73% 62% 59% 56% 55% 51% 53% 52% 50% 48% 49% 47% 49% 48% 47% 44% 48% 42% 35% 34%

72% 63% 59% 57% 57% 53% 53% 52% 50% 50% 49% 49% 48% 48% 48% 47% 46% 41% 38% 35%

Cost of 
living 

Energy 
prices 

Climate 
change 

Cyber 
crime

Loss of 
species/ 
habitats 

The Trump 
presidency 
in the US 

Over 
population 

Extreme 
weather 

Terrorism  Spread of 
infectious 
diseases 

Govt.  Int’l 
conflict/war  

Our ability 
to continue 
to produce 

enough 
food

Water 
shortages 

The ageing 
population 

Foreign 
investment 

in to NZ

Home 
ownership  

Long term 
un-emp.

The rise of 
China 

Artificial 
intelligence  

7%
9% 17% 14% 15% 25%

18% 17% 19% 18% 17% 19% 21% 21% 19% 21% 23% 26% 29% 31%

21%
28% 24% 29% 29% 22%

29% 31% 31% 32% 34% 32% 31% 31% 33% 32% 31% 32% 33% 34%

41% 41%
33% 38% 33%

24%
31% 35% 30% 33% 30% 33% 33% 32% 35% 28% 27% 26% 23% 24%

31%
22%

26% 19% 23%
30% 21% 17% 20% 17% 19% 16% 15% 16% 13%

18% 18% 16% 15% 11%

%9-10

%7-8

%5-6

%0-4

New Zealanders are most concerned with cost of living – whilst energy prices and climate 
change have becoming increasingly concerning in 2019 versus 2017 
The Trump presidency, threat of war, foreign investment and unemployment are all less concerning in 2019 
Concerns facing New Zealanders (next ten years – all NZers) 

Significantly higher
Significantly lowerBase n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Total All NZers 

2017 (18-65)

2019 (18-65)
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Whilst ‘cost of living’ is consistently a key concern for all age groups the relative importance 
of climate change decreases with age while energy prices increases

Key concerns (next ten years) by age group 

Gen Z Gen Y Gen X Baby 
Boomer

1 Cost of living 80% Cost of living 77% Cost of living 70% Energy prices 68%

2 Climate change 69% Climate change 65% Energy prices 61% Cost of living 68%

3 Loss of species/habitats 57% Energy prices 61% Climate change 54% Cyber crime, identity theft etc. 64%

4 Over population 57% Home ownership 60% Loss of species/habitats 53% The Trump presidency in the US 60%

5 Energy prices 56% Loss of species/habitats 59% Over population 51% Loss of species/habitats 57%

6 Cyber crime, identity theft etc. 54% Our ability to continue to produce enough 
food to meet our needs in the future 59% Extreme weather 50% Climate change 55%

7 Terrorism 54% Cyber crime, identity theft etc. 57% The Trump presidency in the US 48% Spread of infectious diseases 52%

8 Home ownership 52% Over population 57% Cyber crime, identity theft etc. 48% The ageing population 52%

9 Our ability to continue to produce enough 
food to meet our needs in the future 51% Water shortages 56% Government 46% Extreme weather 51%

10 Spread of infectious diseases 51% Extreme weather 55% Terrorism 46% Terrorism 50%

Cyber crime is most concerning to the Baby Boomer and Beyond age group – as is the Trump presidency 

Base n=1513 (2019 weighted to include 65+) 



What are Kiwis eating….and wasting? 
2



More New Zealanders 
are regularly getting their 
‘5+ a day’ versus in 2017 

– with cost the biggest 
barrier to eating more 

fruit and veg 

Approximately one in 
ten dollars spent on 

groceries is now spent 
through online channels 

Approximately 12% of all 
household food spend is 
estimated to go to waste
– with ‘going off before 
it can be finished’ the 
main cause of waste.  
This is consistent with 

2017 – and translates to 
$2b of total wasted 

food each year

Food waste creates 
strong negative feelings 
– with four in five feeling 

‘annoyed’ when they 
waste food and a further 

three quarters being 
annoyed at others 

wasting food 

A third of New 
Zealanders are actively 
trying to decrease the 
amount of meat they 

eat currently 

One quarter of New 
Zealanders have used 
Uber Eats in the past 

year – whilst one in ten 
have used My Food Bag 
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Positively more New Zealanders claim to be getting their ‘5+ a day’ now than in 2017 – with 
females, older age groups and rural dwellers leading the way

Frequency eating 5+ a day          Demographics:  ‘Most of the time’ / ‘Always’ Key obstacle to eating more fruits and vegetables 
(amongst those not always getting 5+ a day)  

11% 9%

45%
40%

38%
39%

6%
12%

2017 2019

Always

Most of the time

Occassionally

Never

42%

18%

11%

9%

5%

14%

Cost

Not having
enough time to
prepare them

Not being able to
get to the shops

often enough

Don’t like the taste 
or texture

Don’t know how to 
prepare them in 

an appealing way

Other

51%
59%

44% 43%
56%

65%

61%
52%

Base n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 
Significantly higher
Significantly lower

Cost remains the key obstacle to eating more – and is a greater barrier now than in 2017 

37%

25%

12%

13%

11%

2017
8%

32%

47%

13% Cost is also the 
number one obstacle 

in AU at 33%
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11% 12% 9% 13%

15% 18% 11% 6%

There has been no significant change in overall household food spend since 2017 – however 
one in every ten dollars spent is now online 

Household food spend (average week) % of total grocery spend currently online Expected change in spend 12 months from 
now

4% 4%

18% 17%

28% 28%

25% 23%

18% 20%

6% 7%
1% 1%

2017 2019

$500+

$300-$499

$200-$299

$150-$199

$100-$150

$50-$99

< $50

24%

72%

4%

It will be higher
than today

It will be about the
same as today

It will be lower than
today

11%

Base n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Significantly higher

Significantly lower

One in four New Zealanders expect to spend more on household food online in 12 months time – in particular those in the Gen Y group  

1%

4%

13%

22%

29%

23%

7%
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The estimated percentage of food wastage has not change since 2017 and remains at just over 
ten percent of total food spend – with Gen Z and Gen Y having the highest proportion of waste  

Estimated percentage of food 
waste (% of household spend)

60%

6% 6% 3% 5%
10%

5% 2% 4%

20%

10%
8%

23%
19%

10%
7% 2%

21%

25%
28%

7%

11%

3% 4%

60%

48%

41%
39%

36%

29%
26%

11% 10%

Food going off
before you
can finish it

Food not
being as good

as you
expected it to
be when you

bought it

Children not
eating food

that is
prepared for

them

Not planning
sufficiently

Buying too
much

Not being able
finish what
goes on to
your plate

Not knowing
what to do

with leftovers

Not preparing
food properly
and not eating
it as a result

Other

Main reason 2nd reason 3rd Reason

Key reasons for wasted food

11.8%
2017 12%

% Wasted
Average $ waste 

PA

13%
$1,096

11%
$817

10%
$712

13%
$1,063

% Wasted
Average $ waste 

PA

17%
$1,537

14%
$1,293

12%
$1,205

7%
$475

Base n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+)
1    Based on 1.824 million New Zealand households (Stats New Zealand)  

Significantly higher

Significantly lower

Food expiring before being able to be consumed is the main reason for waste – or not being as good as expected  

This translates to $1,121 per 
household per year of food 
wasted or $2.05 billion of 

waste each year (1) 

11%

Food going off also 
most common reason 

for waste in AU
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Average 
Waste 
(NZ)

Cook or prepare a meal Eat a meal in a 
restaurant or café

Eat a takeaway meal / 
meal delivered from a 

restaurant

Buy clothing/ shoes/ 
accessories that you 

rarely wear 

Use a clothes dryer 
on a sunny day 

Drive to destinations 
where you could probably 

walk or catch public 
transport 

Leave appliances 
such as the TV, 

computer etc. on 
when I’m not using 

them

Use single use plastic 
such as plastic 

cutlery, plates or 
straws

A number of food consumption and wasteful behaviours can be tied to higher household food 
waste – most notably consumption of food not prepared at home

16.6

8.4 9.9

22.6

9.4

24.9

8.5
12.8

9.0
15.0

8.7
11.7

8.7
12.0

<5 times 5+ times <2 times  2+ times  <2 times 2+ times Never Sometimes/
Always

Never Sometimes /
Always

Never Sometimes
/Always

Never Sometimes /
Always

8.9
12.2

21.5

10.3
14.6

10.3
15.9

10.2
14.0

10.4

18.3

10.0

Never Sometimes /
Always

Never Sometimes /
Always

Never Sometimes /
Always

Never Sometimes /
Always

Never Sometimes /
Always

Never Sometimes /
Always

Estimated percentage of food waste (% of household spend)

Frequency of food consumption (per week)                                                                  Frequency of wasteful behaviours     
    

Significantly higher
Significantly lower

Household food behaviours       

Eat leftovers from a 
previous meal 

Plan your meals in 
advance 

Think about portion 
size when 

preparing food/ 
cooking 

Use a shopping list 
when you buying 

groceries 
Use leftovers to make a 
new meal the next day 

Base n=1513 (2019 subgroups weighted to include 65+)

Average 
Waste 
(NZ)
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Three quarters of New Zealanders are cooking or preparing a meal at least five times a week –
however many are using food delivery services, particularly Uber Eats, which has been used 
by one in four New Zealanders 

Frequency of food consumption (times per week) Usage of food delivery services (ever used) 

26%

12%

7%

6%

3%

2%

1%

1%

Uber Eats

My Food Bag

Menulog

HelloFresh

Delivereasy

Food Panda

Food Ninja

World on a Plate
(WOOP)

1%

56%

40%

2%

30%

40%

6%

8%
11%

19%

5% 6%

44%

1% 2%

28%

1%

Cook / prepare a meal Eat a meal in a restaurant /
café

Eat a takeaway meal /
delivered meal

7+

5-7

3-4

2

1

0

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Significantly higher

Significantly lower

Food delivery services are more likely to have been used by younger, urban New Zealanders 

24% 
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3%

18%
8% 9% 8% 9%

20% 19%

51%

55%

59%
44%

35%

61%

69% 75%

46%

27%
33%

47%
57%

31%

11%
6%

Eat leftovers
from a previous

meal

Freeze food that 
doesn’t get 

eaten

Plan your meals
in advance

Think about
portion size

when preparing
food/ cooking

Use a shopping
list when you

buying groceries

Use leftovers to
make a new

meal the next
day

Eat food that is 
past it’s ‘best 
before’ date

Buy food instead
of eating or

cooking the food
at home

Always

Sometimes

Never

One in three New Zealanders are using leftovers to make a meal the next day - with half eating 
leftovers from a previous meal

Household food behaviours Activities at home

44%

49%

11%

41%

38%

23%

Grow your own herbs

Grow your own fruit and/ or
vegetables

Keep chickens at home

Compost food scraps at home

Regularly buy local - i.e. local
vege, butcher, farmers

markets

None of the above

Significantly higher
Significantly lowerBase  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Half of New Zealanders are growing their own fruit or vegetables – with slightly fewer growing their own herbs 

2017 
17%

Always 38% 29% 36% 38% 50% 28% 15% 10%

32%

31%

9%

27%

14%
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The vast majority feel negative about their own and others wasting food – whilst most would 
also like to purchase more directly from food producers

Food attitudes

1% 1% 2% 1% 1% 2% 2% 2% 2% 1%
5% 5% 5%

5% 6%

3% 3% 3% 5% 8% 6% 7% 8% 9% 10% 18% 19% 17% 24% 20%

58% 61%
52% 51% 58% 55%

46% 50% 49% 42% 35% 32% 34% 30% 28%

23% 20%
26% 21% 9% 11%

17% 11% 8%
8%

5% 8% 5% 7% 4%

Annoys me
when I waste

food

Care about
reducing food

waste

Care about
reducing waste

Annoys me
when I see

other people
wasting food

See food as
fuel to satisfy

hunger

Would like to
buy produce
directly from
the grower /
farmer more

often

Annoys me 
when people 
don’t think 
about their 

impact on the 
environment

Enjoy the social
and cultural
aspects of

eating / sharing
food

More likely to
buy food that

has been
produced

locally

Consider
myself an
ethically

conscious
consumer

Willing to pay
more for food
that has been

produced
locally

Will pay more
for food that is

produced
humanely,

hormone free
or organically

Willing to pay
more for food
items that I
know are

environmentally
sustainable

Always check
where the food

has been
produced

before I buy it

Willing to pay
more for food in
supermarkets if

I know the
extra amount

will be going to
the producer

Strongly
agree

Somewhat
agree

Somewhat
disagree

Strongly
disagree

Total 
Agree 81% 81% 78% 72% 67% 66% 62% 61% 57% 50% 40% 40% 39% 36% 32%

Significantly higher
Significantly lowerBase  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Younger age groups are more willing to pay more for local, sustainable or ethically produced food No change 
versus 2017

Total 
Agree 80% NA 75% 78% 68% 65% 60% 62% 72% 54% 46% 46% 43% 49% 47%
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Baby Boomers and rural dwellers are most likely to be taking actions to actively reduce their 
food waste 

Actions taken to reduce food waste

42%

41%

45%

49%

16%

I put my food scraps in a
compost bin or worm farm

I eat most vegetables with the
skin on

I grow fruits and vegetables

I cook with or encourage my
family to cook using all the

edible parts of the vegetables

None of the above

M F Z Y X BB Rural Non-rural

39% 45% 29% 28% 42% 54% 57% 35%

39% 43% 37% 38% 40% 45% 49% 38%

41% 48% 25% 33% 42% 60% 61% 38%

43% 55% 36% 48% 48% 54% 58% 46%

18% 14% 29% 19% 18% 11% 7% 20%

Significantly higher
Significantly lowerBase  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 



18

Supporting growers and farmers is the key reason for preference for buying local – however 
perceived cost and access are the greatest barriers to buying more 

Reasons for locally produced food preference (agree would like to 
buy direct from grower / farmer more often)

Reasons for not buying more locally produced food (agree would 
like to buy direct from grower / farmer more often)

71%

38%

38%

37%

37%

33%

24%

2%

I prefer to support local
growers and farmers

I think it tastes better

I prefer to know how the
food was raised and

harvested

I’m conscious about how far 
food has travelled to reach 

my plate

I think it’s healthier/ has 
more nutrients

I think it’s safer/ less likely to 
be contaminated

I tend to find it’s cheaper

Other

38%

36%

23%

13%

8%

6%

1%

10%

Cost

There are no farm/ farmers
markets nearby

I don’t know how to go about 
doing this

I prefer to have more food
options than are available

direct from a grower/ farmer

I don’t cook enough for this 
to be worthwhile

I don’t plan meals in advance 
so food would go to waste

I don’t trust farmers

Other

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

71%

47%

37%

35%

40%

37%

24%

42%

49%

26%

11%

11%

6%

1%
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There is a general interest amongst half of New Zealanders in understanding more about food 
production – this is consistent across the majority of demographics

Interest in understanding more about how food is produced

16% 17% 15%
20% 16% 17% 14% 13% 17%

11%

35%
37%

32%
29%

30%
37%

38%
33%

35%

28%

32%
30%

33% 31% 32%

30% 33%
32%

32%

38%

18% 15% 20% 20% 21%
16% 16%

21%
16%

22%

Total

9-10

7-8

5-6

0-4

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Extremely 
Interested

Not at all  
Interested
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One in ten are currently following a vegetarian diet with a third of New Zealanders actively 
trying to reduce their meat consumption due to perceived health benefits

Food behaviours – Vegetarian and Veganism Desired changes in meat consumption Awareness and openness to adding meat 
alternatives to diet 

81%
90%

12%

7%
7% 3%

Vegetarian Vegan

Yes

No –
Have 
been

No

78%

51%

25%

57%

81%

48%

32%

46%

33%

34%

20%

8%

9%

10%

29%

Burgers, sausages etc. that
are 100% vegetarian'

Edible insects / foods produced
from insect based ingredients

Foods produced from algae

Meat-like products
grown in a laboratory

Tofu

Aware Open to Def. consider

5%
62%

33%

Increase Maintain Decrease

Reasons trying to consume less meat
 It’s better for my health 74%
 To reduce the impact on 

the environment 45%
 It’s too expensive 37%

Openness

Although low in terms of awareness, more than half would be open to adding algae produced foods to their diet  

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

9% 

8% 66% 26% 
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Reading the ingredients of food is the most common food information reviewed with one third 
‘always’ doing so 

Frequency of investigating food information 

9%

13%

19%

27%

61%

61%

55%

59%

30%

27%

26%

14%

Read the ingredients of your food

Read the nutritional information about your food

Look for the country of origin of your food

Look for information on how your food has been produced

Never Sometimes Always

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Just over one in ten look for information on how food has been produced 

59% 33% 

29% 

36% 

19% 

62% 

51% 

61% 
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Opinion is split in terms of preference between cheaper imperfect fruit / vegetables and more 
expensive regular appearance vegetables

Preference for vegetables Attitudes to imperfect fruit / vegetables

40%78% 60%

$2.00 per kg $1.60 per kg

53% 47%

Local supermarket / famers 
market sell imperfect looking 

fruit / vegetables
Ever bought imperfect 

looking vegetables
Likely to purchase 

if available

Four in five claim to have purchased imperfect vegetables with two thirds likely to purchase if they were available – though only two fifths have 
access to them currently  

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

63% in 2017

27% in 2017

49% 51% 
68% 88% 77% 
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Knowledge of farming in New Zealand continues to improve with a third of New Zealanders 
now claiming to know ‘a great deal’ or ‘quite a bit’ – in particular males, Baby Boomers and 
Rural dwellers 

Knowledge of farming in New Zealand 

18% 17%

53%
50%

24%
26%

5% 8%

2017 2019

A great deal

Quite a bit

A little bit

Hardly
anything at all

41%
34%

34% 30% 29%

47%

48%

32%

Knowledge of food production in New Zealand 

16%

55%

24%

5%

A great deal

Quite a bit

A little bit

Hardly
anything at all

33%
25%

25% 22% 21%

40%

38%

25%

Significantly higher

Significantly lowerBase n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

A similar proportion claim to have good knowledge of food production in New Zealand – again most likely males, Baby Boomers and Rural
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23%

70%

7%

Very prepared

Somewhat prepared

Not really prepared

Half of New Zealanders believe 2018 was a successful year for farmers – with males feeling 
more positive – whilst rural dwellers are more likely to feel it was a difficult year 

Perception of 
2018 for farmers

% making a charitable 
donation benefitting farmers

Preparedness for 
managing extreme weather

Descriptions for 
New Zealand farmers

3%

46%

49%

2%

Really successful

Fairly successful

Fairly difficult

Really difficult

9%

41%

39%

36%

36%

35%

22%

Innovative

Has the 
‘number 8 wire’ 

mentaility

Educated

Forward
planner

Environmentally
responsible

Risk taking

Base n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

One in ten have made a charitable donation benefitting farmers  



Money money money….
3



Half of New Zealanders 
have experienced 

challenges paying for 
essentials in the last 3 

months 

Only a third of New 
Zealanders believe their 
non-work income would 
be sufficient to live on for 

12 months or more

New Zealanders are 
currently split between 
trying to grow assets 
and pay down debt 

More New Zealanders 
believe they will be 

worse off in 12 months 
time than believe they 

will be better off

Fewer than one in five 
New Zealanders believe 

they are financially 
comfortable 

Friends, family and 
colleagues are the most 

commonly used 
financial sources 
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Just under half of New Zealanders have experienced challenges paying for day to day 
essentials in the past  three months – particularly those in the Gen Z and Gen Y groups

Experienced any challenges 
paying for essentials (L3M) 

17%

21%
18%

32%

12%

Strongly disagree Somewhat disagree Neither agree nor disagree Somewhat agree Strongly agree

Agreement: I am well positioned if something goes wrong

42%

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

A similar proportion of New Zealanders believe they are in a good position financially should something go wrong as do not believe 

37% 

16% 19% 23% 32% 10%
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KiwiSaver is the second most likely held income source (non wage / salary) behind interest from 
savings account – however this is largely seen to be insufficient to live for longer than a year 

Current income sources (non 
wage / salary) 

Would this income be sufficient to live on for greater than 12 
months Financial focus

38%

39%

17%

12%

23%

10%

16%

5%

36%

Interest –
savings

Share
dividends

Retrns from
other

investments

Superannuation
/ KiwiSaver

Rent from
investment
properties

Government
pension

Other

None

43%

49%

54%

43%

45%

59%

Interest –
savings

Share
dividends

Retrns from
other

investments

Superannuation
/ KiwiSaver

Rent from
investment
properties

Government
pension

49%51%

Pay down 
debt

Grow 
assets

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

New Zealanders are split between trying to grow assets and pay down debt in terms of financial priority  

…believe this income would be 
sufficient to live on for a period 

greater than 12 months 

34%

18%

8%

17%

9%

26%

35% 

43% 57% 



29

62% 65% 62% 73% 57% 59% 66% 49% 43% 37% 29% 24% 31% 21% 18% 16%

67% 68% 65% 71% 59% 61% 63% 46% 46% 39% 31% 23% 24% 27% 22% 14%

Two thirds of New Zealanders believe they live within their means – particularly Baby Boomers 
- whilst Gen Z and Gen Y groups are more likely to live for the moment versus their older 
counterparts 
Attitudes to finance

1% 1% 2% 2% 1% 1%
6% 5%

5%
10%

5%

10%
15%

12% 15% 18%

8% 7% 9% 10% 9% 9% 16% 15% 22% 31% 25%
37% 29%

41% 41% 42%

56% 54% 49% 49% 52% 51%
37% 40% 37% 29% 25% 21% 20% 19% 17% 11%

14% 14% 16% 16% 10% 10%
20% 9% 8%

6% 4% 5% 4% 5% 3%
2%

I live within
my means

Before I make
a decision

relating to my
finances I like
to do plenty of

research

I like
to budget

I would like to
help my kids
financially so

they can
afford to
purchase
their first

home

I try to stay
informed

about money
matters and

finances

I regularly
review my

finances and
take steps to

improve
things

I am very
concerned

about how my
kids will afford

to buy their
first home

I am confident
with my
finances

I have a long
term financial

plan

I always feel
like I spend
more money
than I earn

I set an
example with
how I manage
my finances
which others

follow

Nothing I do
will make

much
difference to
my financial

situation

I feel well off My finances
keep me up

at night

Financially, I
like to live for
today and not

think too
much about
tomorrow'

I don’t really 
think about 
my finances 
much/ they 

aren’t a 
concern

Strongly
agree

Somewhat
agree

Somewhat
disagree

Strongly
disagree

Total 
Agree 69% 69% 66% 65% 61% 61% 57% 49% 45% 35% 29% 25% 24% 23% 20% 13%

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

2017 (18-65)
2019 (18-65)

Significantly higher
Significantly lower

69% 66% 65% 69% 54% 59% 65% 47% 42% 40% 33% 30% 26% 29% 26% 18%
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Only one in five New Zealanders believe the country will be in a better position in twelve 
months time – with younger age groups more optimistic 

Overall economic situation 
change in next 12 months 

87%

55%
35% 31% 30% 30% 27% 26%

17% 16% 11%
3% 4%

Increase in
the cost of

living

Government
actions

House prices
will increase

Poor
employment
prospects

Overseas
economies
will weaken

The New
Zealand
dollar will

decrease in
value

Actions by
banks /
financial

institutions

Interest rates
will increase

Weak
performance
of the share

market

Interest rates
will fall

House prices
will fall

The New
Zealand
dollar will

increase in
value

Other

Reasons for deterioration (amongst those expecting ‘worse’ economic situation)

Reasons for improvement (amongst those expecting ‘better’ economic situation) 

13%

34%

31%

20%

2%

Much better

A little better

No change

A little worse

Much worse

35%
26% 26% 23% 16% 13% 13% 12% 12% 8% 6% 4% 12%

Government
actions

Good
employment
prospects

House prices
will fall

Interest rates
will fall

The New
Zealand
dollar will

increase in
value

Strong
performance
of the share

market

Actions by
banks /
financial

institutions

House prices
will increase

Decrease in
the cost of

living

Overseas
economies

will
strengthen

Interest rates
will increase

The New
Zealand
dollar will

decrease in
value

Other

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Increases in the costs of living is the most likely cause for improvement whilst reasons for improvement are related to Government actions, 
employment prospects and home affordability 

No change 
versus 2017

Increase in cost of living also number 
one reason in 2017 – though 

‘increasing interest rates’ and ‘House 
prices will increase’ next most likely 

reasons 

20% expect 
things to get 
better in AU 
in next 12 
months



31

Two thirds of New Zealanders believe they have to be careful with their money – with more 
than a third believing they have less money available versus 12 months ago 

23%

61%

16%
Financially 
comfortable –
not worried 
about money

Enough to get 
by – but still 
have to be 
careful

Experiencing 
some 
difficulties –
need to budget 
and watch how 
we spend 
money

Current household financial 
situation

59% 52% 51% 44% 44%

Reduced spending on
luxuries such as travel,
entertainment, dining

out

Reduced spending on
food

Try to waste less food Become more 
interested in ‘bargain 

hunting’/securing 
discounts

Taken steps to
minimise your power

usage

Actions taken as a result of having less money 

46%

26%
21% 19% 15%

Increased the amount
you save/increased

existing savings

Decreased the amount
you owe on products

such as personal loans
and credit cards

Increased spending on
food

Made additional
contributions into

KiwiSaver

Increased spending on
luxuries such as travel,
entertainment, dining

out

Actions taken as a result of having more money 

12%

22%

44%

20%

2%

Much more
money

Somewhat
more money

Same
amount

Somewhat
less money

Much less
money

Financial situation compared 
to last year 

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Those with less money than 12 months ago are reducing spend on luxury items whilst with more money are typically increasing savings 

No change 
versus 2017

No change 
versus 2017

Significantly higher
Significantly lower

21% 

57% 

22% 

3% 

49% 

20% 

15% 

13% 
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Just over a third of New Zealanders are optimistic that their expected financial situation will 
improve with younger age groups more optimistic 

6%

18%

38%

32%

7%
Much better
off

A little better
off

No change

A little worse
off

Much worse

Expected financial 
situation in 12 months time

21%

9%
10%

16% 16%

8%

20%

Don't have any
savings

< two weeks Two weeks to a
month

1-2 months 3-6 months 7-12 months 12+ months

How long do you think you could live off existing savings (amongst those working)?

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Older and rural New Zealanders believe their current savings could last the longest – whilst one in five do not have any savings at all 

2017: Better off  46%
No change: 35%
Worse off 19%

22%2017 58% 22%

5% 

29% 

41% 

17% 

8% 
16% 61% 23%



Savings, investments….and debt
4



Fewer New Zealanders are saving 
each month in 2019 versus 2017 

Two thirds of New Zealanders have a 
credit card – while one in five New 

Zealanders have used Afterpay

Fewer than one in five New 
Zealanders expect to retire without a 
mortgage – with half of those ‘quite’ or 

‘very’ concerned as a result 

Owning a house is the most strongly 
linked factor to happiness and 

wellbeing for more than half of New 
Zealanders 
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Savings behaviours have slipped slightly in 2019 with fewer consistently saving each month 
and one in ten New Zealanders having no savings or investments at all 

Savings and investment habits Total savings and investments (Excl. 
KiwiSaver)

Amount saved / invested in a typical month

25% 25%

28%
24%

23%
25%

6% 6%

12% 14%

5% 6%

2017 2019

I don’t typically save 
anything and I typically 
spend more than I earn

I don’t typically save 
anything but I don’t 
generally spend more than 
I earn

I only save for something
big or special

I only save occasionally
when I have spare money

I always save something
each month but I save
more in some months than
in others

I always save a regular
amount each month

11%

10%

5%

13%

8%

9%

11%

7%

4%

12%

11%

None

Less than $500

$500-$999

$1,000-$4,999

$5,000-$9,999

$10,000-$20,000

$20,000-$50,000

$50,000-$100,000

$100,000-$149,999

$150,000 or more

Don’t know

18%

15%

10%

10%

14%

8%

6%

6%

13%

$0

$1 - $50

$51 - $100

$101 - $200

$201 - $500

$501 - $1,000

$1,001 - $2,000

$2,001 +

I am not sure

Significantly higher
Significantly lowerBase n=1,003 (2017), n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Amongst those who do save, half save up to $500 per month 

6%

13%

7%

28%

23%

24%
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41%

38%

27%

26%

19%

17%

12%

11%

8%

7%

5%

5%

4%

3%

2%

4%

Just have savings

In case of an emergency

Holiday

Retirement

Family

Pay off debt

Deposit for a house

Renovations – house

Car

Large household
purchase

Medical procedure

Education expenses

Pay a tax bill

Start a business

Wedding

Other

39%

35%

14%

10%

9%

9%

7%

7%

7%

3%

5%

High interest savings

Transaction

Fixed term deposits – for 
less than 12 months

Notice Saver Account

Fixed term deposits – 12+ 
months

Managed funds

Mortgage offset account

Shares

Cash management

Debentures / bonds

Other

Security and ‘for a rainy day’ are the key reasons for savings versus a specific goal – with one 
in three having a high-interest savings account

Key reasons for saving (amongst 
savers) 

Savings accounts invested regular 
savings into  (amongst savers) 

Average balance of everyday 
transaction account

Knowledge of savings interest rate 
(amongst those with savings account)

24%

48%

28%

Yes exactly
Yes approximately
No

72%

7%

5%

11%

10%

9%

11%

10%

8%

9%

6%

14%

I am overdrawn

0

$1 - $50

$51 - $100

$101 - $200

$201 - $500

$501 - $1,000

$1,001 - $2,000

$2,001 - $5,001

$5,001 +

I am not sure

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Most feel they have at least approximate knowledge of their savings account interest rates – lower than that seen in 2017 

Significantly higher
Significantly lower

2017: 77% 

40%

9%

44%

6%

6%

5%

14%

8%

8%

3%

28%

37%

35%

38%

37%

29%

19%

15%
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Low fees are the biggest driver of savings account uptake – particularly amongst the youngest 
age groups – ahead of interest rates, online and service experience 

Drivers of savings account uptake

1% 2% 2% 1% 3% 3% 2% 4% 5%

2% 3% 5% 4% 9% 9% 9% 12% 14%

52% 48% 49% 50%
40% 33% 33% 30% 24%

27%
19% 17% 16%

7%
9% 8% 5%

5%

 Has low / no fees  Offers market
leading interest

rates

 Has good online
banking / mobile

banking app

 Offers great
customer service

Supports local
communities

Has an emphasis
on sustainability
and minimising
environmental

impact

Has a strong
corporate social

responsibility
program

Donates money to
charities

 Supports New
Zealand farmers

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree

Total Agree 79% 67% 66% 66% 46% 43% 41% 35% 29%

One in three believe ‘Supporting New Zealand farmers’ is important in driving savings account uptake – again more important for younger age 
groups                     

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Total Agree 74% 60% 62% 61% 47% 38% 38% 30% 47%



38

48% 29% 9% 17% 8% 5% 27%

More than half of New Zealanders have a credit card – whilst younger groups are more likely to 
have student loans and short-term loans

Products held Services used

20%

11%

18%

65%

Afterpay

Partpay

Ping

None of these

59%

28%

17% 16%

8%

3%

17%

Credit card Home loan Student loan Personal loan
/ car loan

Investment
property loan

Short term
loan

None

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Afterpay is the most widely used post-purchase payment program used and is more likely to be used by younger New Zealanders 

24%
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32%

8%

6%

6%

5%

6%

3%

9%

10%

5%

9%

Less than $1,000

$1,001 - $3,000

$3,001 - $5,000

$5,001 - $10,000

$10,001 - $20,000

$20,001 - $50,000

$50,001 - $100,000

$100,001 - $250,000

$250,001 - $500,000

$500,001+

I am not sure

A quarter of New Zealanders believe that debt is bad – in particular Baby Boomers – whilst 
younger groups are more likely to believe that only some debt is bad 

25%

21%

14%

19%

7%

4%

5%

5%

All debt is bad

Only some debt is bad

Paying debt off early is best way to
save

Only go into debt if you can service
comfortably

Comfortable with debt - part of life

Happy to use credit for everyday
items

Uncomfortable with debt – but couldn’t 
maintain lifestyle without it

Uncomfortable with debt – but couldn’t 
have any quality of life if I did not 

borrow
6%

12%

22%

28%

14%

17%
Debt free

Very
comfortable

Quite
comfortable

Neither / Nor

Quite
uncomfortable

Very
uncomfortable

Attitudes to debt Total value of debt Comfort with ability to pay

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

As Baby Boomers are more likely to be debt free or have less debts they are more likely to be comfortable with their ability to pay debt off  

32%

24%

17%

13%

6%

3%

2%

3%

12% 

20% 

29% 

19% 

12% 

7% 
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Almost two thirds of New Zealanders are confident they will have paid their mortgage off by the 
time they retire – the most common method to pay off a mortgage after retiring is downsizing 

Expectation to retire without mortgage 
(amongst those with a home loan)

How expecting to pay off mortgage once 
retired (amongst those expecting to retire 
with a mortgage)

Concern with retiring with a mortgage 
(amongst those expecting to retire with a 
mortgage)

8%

16%

59%

17%
Yes

No – I will have  
repaid

No – but will have 
to work longer

Not sure

6%

13%

30%

35%

15%Very concerned

Quite
concerned

Neither / Nor

Quite
unconcerned

Very
unconcerned

33%

16%

11%

8%

32%

Sell
property -

buy
cheaper

KiwiSaver

Other
investments

Other
method

Not sure

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Half of those expecting to retire with a mortgage are ‘very’ or ‘quite’ concerned 

25% 

56% 

8% 

10% 

38%

26% 

6% 

26% 

3%

28%

33%

25% 

11% 

3% 
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83% 67% 61% 30% 67% 69%

Total Always 
/ Sometimes 
2017

88% 76% 64% 57%

Taking long showers is the most frequent activity that could potentially save money – though 
interestingly using dryers, single use plastics and purchasing rarely worn clothing are most 
common for Gen Y

Frequency of wasteful behaviours Factors considered connected to happiness and wellbeing

13%

34%
40%

73%

47% 50%

50%

53%
50%

22%

49% 47%

36%

13% 9% 6% 4% 3%

Shower for more
than 4 minutes

Drive when you
could walk / catch
public transport

Leave appliances
on when not using

Use clothes dryer
on a summer day

Use single plastics Buy clothing that
you rarely wear

Always

Sometimes

Never

58%

50%

43%

28%

24%

21%

14%

12%

11%

5%

5%

4%

10%

Owning your home

Buying fresh produce

Socialising with your friends on a regular basis

Living in an area you like rather than one you can
simply afford

Having at least one overseas holiday every 12
months

Retiring before you are 65

Visiting a hairdresser, beautician, nail salon etc.
regularly

Buying new items of clothing / shoes regularly

Eating in a restaurant at least once per week

Buying products from more expensive brands

Hiring domestic help (e.g. a cleaner, gardener, au
pair, nanny etc.)

Other

I do not consider any of these things to be essential
to my wellbeing [SR]

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Owning your own home is considered to be the ‘Kiwi dream’  as strongest factor in happiness and wellbeing

Significantly higher
Significantly lower

53%

50%

44%

29%

25%

28%

15%

17%

19%

8%

6%

3%

9%
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31%

22%

17%

17%

14%

11%

9%

8%

7%

6%

4%

4%

4%

4%

3%

2%

1%

13%

Family, friends or colleagues

Staff in a bank branch
A website offering comparisons of products from

different provides
Financial institution’s website

A financial advisor

An accountant/tax agent

Youtube videos

A recognised financial expert
Specific books, magazines/articles on managing

money/investing
Facebook

TV advertising

Other social media

Specific TV programs - managing money or investing

Staff in a call centre

Newspaper advertising

Magazine advertising

Direct mail in the post

Other (please specify)

21%

18%

17%

24%

25%

27%

30%

27%

58%

76%

32%

35%

35%

38%

38%

39%

43%

40%

29%

17%

35%

36%

38%

28%

30%

28%

21%

27%

11%

5%

12%

10%

10%

10%

7%

6%

6%

6%

2%

2%

A ‘Big 4’ bank
e.g. ASB, ANZ, BNZ, Westpac'

Independent financial planner

Accountants

From family members

A recognised financial expert

Bank aligned financial planners

From friends

Another bank other 
than the ‘Big 4’ banks

Online blogs/forums

Facebook

0-4 5-6 7-8 9-10

Family, friends or colleagues are the most likely financial advice source for one third of New 
Zealanders – with Gen Z and Gen Y most likely to use them – ahead of bank staff 

Use of financial advice sources – last 12 months Trust of financial sources

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Banks remain the most trusted sources of advice along with independent financial planners and accountants 

30%

13%

11%

16%

15%

13%

9%

12%

21%

38%

22%

37%

39%

40%

26%

23%

14%

11%
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There is a strong perception – particularly amongst the younger age groups – that financial 
planners would be expensive though not to the degree seen in 2017

Attitudes towards financial planning

2%
2%

6%
11%

6%
22%

12%
12%

7%

19%
34%

8% 12%
22% 28% 35% 33% 30%

40%
31% 37% 34%

48% 47%
29% 24% 19% 19% 20% 17% 18%

9% 9%

12% 6%

5%
3% 5% 4% 1% 3% 3%

2% 1%

I think seeing a
financial planner

would be
expensive

I know where to
find financial

advice

I find financial
planning
daunting

I tend to find
financial advice

online

A financial
planner could

not tell me
anything I do not

already know

Retirement is
too far away for

me to think
about it

I am willing to
pay for

independent
investment

advice

Financial
planning is only

important for
those who have
a lot of money

I don’t need to 
see a financial 

planner as I can 
get just as good 

advice from 
friends and 

family members

The money I /
my employer
pays into my
KiwiSaver will
be enough to

give me what I
will need in
retirement

I will receive an 
inheritance so I 
don’t have to 

think that 
carefully about 
my retirement

Strongly
agree

Somewhat
agree

Somewhat
disagree

Strongly
disagree

47%

24%

12%

10%

7%
Currently
used

Used in last
5 yrs

Used  longer
than 5 yrs

Intending to
use in future

Never use

Usage of a financial planner

Total agree 59% 53% 34% 27% 25% 22% 21% 21% 21% 12% 10%

67% 46% 44% 28% 32% 29% 30% 31% 26% 18% 15%

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

One in ten currently use a financial planner 

Significantly higher
Significantly lower

2017: 64%

11%

11%

14%

27%

37%



The golden years… or are they? 
5



A third of New Zealanders are 
unsure when they will be able 
to retire – though two fifths 
expect to retire at or before 
the age of 65 

A third of New Zealanders have 
either no KiwiSaver or nothing 

in their account 

Only one in ten New 
Zealanders believe their 

KiwiSaver will be enough for a 
comfortable retirement –
reinforced by the gap in 
expected balance and 

expected amount required for 
a comfortable retirement  
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Under 65 – 19%

65years (21%)

Over 65 - 23%

On average New Zealanders expect to retire at 65 years – though Baby Boomers are more 
likely to believe they will retire over the age of 65

Average expected age of retirement KiwiSaver balance Activities done – last 12 months

15%

45%

9%

3%

1%

3%

16%

9%

Nothing

Up to $50,000

$50,001 to $100,000

$100,001 to $150,000

$150,001 to $200,000

$200,001+

I don’t have KiwiSaver

I am not sure

12%

9%

8%

7%

5%

5%

5%

2%

60%

Increased contribution

Received member tax credit

Made a one-off top-up

Changed KiwiSaver fund

Gone on contribution holiday

Changed KiwiSaver provider

Decreased contribution

Taken out first home withdrawal

None of the above

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

37% unsure 
when they will retire

A third of New Zealanders have nothing or no KiwiSaver – with the majority of those with a positive balance having less than $50k 

64 years 
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A third of New Zealanders are unsure about how much they have or need in terms of KiwiSaver 
balance for a comfortable retirement 

Expected amount in KiwiSaver at retirement Estimated KiwiSaver balance needed for comfortable retirement

15%

13%

11%

12%

10%

9%

29%

Nothing

$0-$50k

$50k-$100k

$100k-$200k

$200k-$500k

$500k+

Not sure

3%

2%

4%

9%

17%

33%

31%

Nothing

$0-$50k

$50k-$100k

$100k-$200k

$200k-$500k

$500k+

Not sure

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Average expected 
balance: 

$187,164

Average estimated 
required balance: 

$470,274

Currently there is a significant discrepancy between the expected KiwiSaver balance and the amount thought to be required for a comfortable 
retirement 

Average gap between 
expected balance and 

estimated amount required:

-$283,110
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One in ten believe KiwiSaver will provide them with enough to fund a comfortable retirement –
with downsizing and continuing to work part time most common method of supplementing 

Belief KiwiSaver will fund retirement Other retirement funding options
Plan to leave inheritance for children 
(those with children) 

58%

23% 27%

42%
43%

23%
19%

12% 11%

2017 2019

Yes – to maintain 
comfortable 
lifestyle

Yes – to maintain 
modest lifestyle

No – but will have 
to work longer

Don't know

18%

3%

7%

7%

28%

5%

32%

Sell home and
downsize

Sell home and
move in with

children

Sell investment
properties

Sell other assets
/ investments

Continue
working on part

time basis

Other

None of these

Base  n=1231 (total 2019 weighted to 2017 data), n=1513 (2019 subgroups weighted to include 65+) 

Just under two thirds of those with children plan to leave an inheritance for them 

Significantly higher
Significantly lower

2017 62%

17%

22%

44%

17%

53%
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