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Gen Z Gen Y Gen X Baby Boomers

Age 18 - 22 23 - 36 37 - 50 51 - 65

Born in 1995 - 1999 1981 - 1994 1967 - 1980 1952 - 1966

Methodology
Generation definitions 

R A B O D I R E C T  F I N A N C I A L  H E A L T H  B A R O M E T E R
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Practice what you peach
New Zealanders who grow their own herbs or fruits/vegetables are more 
conscious of where food is produced and are also more willing to pay extra for 
locally sourced produced

R A B O D I R E C T  F I N A N C I A L  H E A L T H  B A R O M E T E R

Base: All respondents (2017: Gen Z: n=48, Gen Y: n=390, Gen X: n=321, Baby Boomers: n=244, Total: n=1,003)
Tests for significance have been carried out for this question ↑ Significantly higher than average ↓ Significantly lower than average  
Note: Agree – includes respondents who said ‘Somewhat agree’ and ‘Strongly agree’

To what extent do you agree with the following statements? 
Agree - By whether people grow their own herbs/ fruits/ 

vegetables

72% ↑
57% ↓

66%        
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I would like to be able to buy produce directly 
from the grower/ farmer more often

64% ↑
50% ↓

59%        
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I'm more likely to buy food that has been 
produced locally

42% ↑
30% ↓

38%        
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I'm willing to pay more for food that has been 
produced locally

44% ↑
32% ↓ 39%        
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Key points
Practice what you peach: attitudes towards food waste

R A B O D I R E C T  F I N A N C I A L  H E A L T H  B A R O M E T E R

• Gen Z and Gen Y households waste the most food in a typical week

• The more often people eat out in a typical week, the more likely they are to waste food each week - with people who eat out at least 3 times a 

week wasting on average one fifth of the food they purchase

• 32% of Gen Z and 22% of Gen Y say it doesn’t really cross their minds when food is wasted – a higher proportion than their older peers

• 70% of New Zealanders underestimated how much food is wasted in NZ each year, with Gen Y (79%) the least informed

• Gen Z and Gen Y, who on average waste the most food, are also most likely to show wasteful behaviours in other aspects of their lives –

particularly taking long showers and buying clothes that they never wear

• New Zealanders who grow their own herbs or fruits/vegetables are more conscious of where food is produced and are also more willing to pay 

extra for locally sourced produced

• People who are more knowledgeable about farming and food production are much more concerned about supermarket practices of rejecting 

fruits/vegetables based on cosmetic standards

• People highly concerned about supermarkets rejecting produce based on cosmetic standards are much more likely to purchase the imperfect 

fruit and vegetables

• Only 26% of New Zealanders have ever purchased imperfect looking fruit or vegetables

• 4 in 5 people who have purchased imperfect fruits/vegetables are likely to do so again in future if the option was available to them; likelihood of 

purchasing imperfect fruit in the future increases with farming and food production knowledge

Classification










